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of the 2022-2023 degree recipients

are employed, attending graduate
J 7 /9 school, or both

When Did They Accept?

More than 6 months

Within 4-6 months

= Within 3 months

m At or Before
Graduation

Averaqge Salary: $80K Avg. # Internships: 3.58

$60K+ - 50%
$50K - <$60K 25% 7 5%
$40K - <$50K 0% Had an

Internship

Less Than $40K 25%

Results are based on individuals surveyed in the 22-23 Cap & Gown Survey, LinkedIn, National Student
Clearinghouse, and Hofstra enrollment.



By Program:

Sala When Accept Job Internships

Within More

Career At or Within 4-6 than 6
Knowledge Outcomes Employment before 3 mo.of mo.of mo. after Avg.

Rate Rate Rate Mean grad grad grad grad % #
Herbert School of Communication 79% 87% 83% $79,625

Journalism, Media Studies, & Public Relations 79% 87% 83% $79.625 63% 16% 5% 16% /5% 3.58
Journalism 82% 79% 71% $79.625 40% 30% 10% 20% 75% 3.58
Public Relations & Strategic Communication 75% 100% 100% $79,625 89% 0% 0% 1% 75% 3.58

Definitions:

e Knowledge Rate - the percentage of graduates for which you have career outcome information
e Career Outcomes Rate — (Employed + Graduate School) / (Total Survey Respondents + other reliable data sources — Not Job Seeking)

e Employment Rate — employed full or part time (Hofstra surveys, Linkedn)

All data must meet a test of data integrity. The outcomes data reported is determined by the level at which data may be deemed reliable (college, department, or program).

* Indicates data reported at the department level (all internship data for majors are reported at the department level)



Selected Recent Companies

The following employers are among those that have hired Hofstra Herbert School of
Communication graduate students who graduated between August 2022 and May 2023:

Altice USA
Amazon

American Printing House for the Blind
Audacy, Inc.

CBS/ CBS News

Corbett Public Relations

Deloitte & Touche LLP

FOX/ FOX News/ FOX News Radio
Hofstra University

Home Box Office, Inc. (HBO)
iHeartMedia

JPMorgan Chase & Co.

Just Kids Learning Center
KOSA-TV

Lifetime Brands

Long Island Herald
Long Island University
Netflix

New England Patriots

New York Islanders

New York Jets

News 12 Networks

Newsday

Professional Sports Publications

Radio Triomphe LLC
Rockland County Times

Sacred Heart Academy
SportsNet New York

Starz

The Climate Museum

The People Sentinel
USA Today

Veeco
VRM Media
Westchester Medical Center

WhiteCap Search

The economy is constantly changing, and employment for past classes is not an accurate predictor of employment for future
classes. In addition, a degree from Hofstra or any other school is not a guarantee of employment in any field.



About The Outcomes Data

Alumni outcomes data is based on the results of Hofstra’s annual Alumni Outcomes Survey
and other reliable sources. LinkedIn was used to track employment information on survey
non-respondents and National Student Clearinghouse and Hofstra enrollment files were
used to track graduate school enrollment for all of our students.

The data collection period for the 2022-2023 Hofstra alumni outcomes was between
December 2023 and May 2024. Of the 1,226 graduate students who graduated between
August 2022 and May 2023, data was collected via surveys and other reliable sources
resulting in knowledge about the outcomes for 81% of the 22-23 graduate alumni. For the
Hofstra Herbert School of Communication, the knowledge rate for 22-23 graduate alumni
was 79%.

This data uses the best practices recommended by the National Association of Colleges and
Employers’ (NACE) First Destination Survey Standards in January 2014. In accordance with
those practices, this data uses multiple data sources to understand our graduates' outcomes.
The NACE recommended threshold knowledge rate is 65%.

The average salary reported is determined by the level at which data may be deemed
reliable. Salary data is self-reported voluntarily by students and are based upon an 72%
response rate for full-time employed graduate survey respondents. For the Hofstra Herbert
School of Communication, the salary response rate was 40%.

Salary figures vary from year-to-year based upon a number of factors, including, but not
limited to, market conditions as well as the number of graduates reporting salary information
to us. In addition, please note that these figures are based solely on information that is self-
reported to us by our graduates, and the salary data provided is based on the accuracy and
completeness of the information provided by our graduates to us. Salary figures only include
annual base salary. They do not include bonus, commission or any other guaranteed
compensation.

All data must meet a test of data integrity. The outcomes data reported is determined by the
level at which data may be deemed reliable. This data is largely based on the responses of
graduates completing Hofstra surveys, not the total number of graduates, and may not be
representative of the total graduating population. The economy is constantly changing, and
outcomes for past classes are not an accurate predictor of outcomes for future classes. In
addition, a degree from Hofstra or any other school is not a guarantee of employment in any

field.

Some tables may not sum to 100% due to rounding.
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